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sites (compare Figure 1.1 and Figure 1.2), particularly in different geographical regions. 
If we try to generalize from a limited range of pictures to say something definitive about 
people’s evaluations of such settings, we might be overstating the results.

Although the work of Kahneman and Tversky focuses on the cognitive decision-
making process (i.e., about the decisions we make, for example, about stimuli), the idea 
of representativeness emerges in other ways in research. You may be familiar with such 
phrases as “a representative sample” or “a randomly selected sample” (the example from 
The Big Short earlier in this chapter raised the issue of sampling; see Chapter 9 for a fuller 
discussion of sampling).

One central question in every research project is who the participants are and to what 
extent the results of the study are therefore “representative” of the population of interest. 
If we do research using a participant pool that consists of students enrolled in an introduc-
tory psychology course, we can ask several questions about who participates, starting with 
the degree to which people who take an introductory course in psychology are representa-
tive of that student body as a whole (by gender, race, income, and many other qualities). 
Every decision we make about securing participants (e.g., the time of day we run the study) 
is likely to influence the representativeness of our sample and, in turn, of our results.

The Availability Heuristic in Research

Let’s now turn to the availability heuristic, the second heuristic from Kahneman and 
Tversky to be discussed. The availability heuristic suggests that we make decisions 
to some extent based on how easy it is for us to think of examples from that domain. 
One well-known example of Kahneman and Tversky’s work on availability involves the 
judgment of word frequency (Tversky & Kahneman, 1973). Take the letter K. Question: 

FIGURE 1.1	 Forest Landscape
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